
10  A I  CAPABIL IT IES  EVERY
EDITOR SHOULD KNOW



1    | AI Is Changing What Editors
Spend Time On

2    | 5 AI Capabilities Already
Impacting Editors

WHAT’S  INSIDE

3    | 5 AI Capabilities Shaping the
Future

4   | The Future-Proof Editor
Checklist



A I  I S
C H A N G I N G
W H A T  E D I T O R S
S P E N D  T I M E
O N

C H A P T E R  1

 |  0 3



C H A P T E R  1  

|  0 4

Editors spent much of their time:

Reviewing footage.
Finding usable moments.
Trimming clips.
Creating captions.
Reformatting videos for
different platforms.

As AI becomes more capable,
editors spend more time on:

Storytelling.
Creative direction.
Audience understanding.
Content strategy.
Distribution planning.

For years, video
editing followed a
familiar workflow:

Today, AI is
taking over many
of these repetitive
tasks.
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What AI does?
Scans long videos and identifies
potential highlight moments
automatically.

What editors do?
AI finds possible clips.
Editors decide which
moments are most likely to
resonate with their audience.

AI Clipping

Creator
Opportunity

W H Y I T  M AT T E R S ?
M A N U A L LY R E V I E W I N G  A 6 0 - M I N U T E  P O D C A S T O R  W E B I N A R  C A N  TA K E  H O U R S .
A I  C A N  Q U I C K LY S U R FA C E  M O M E N T S  T H AT C O N TA I N  S T R O N G  O P I N I O N S ,  K E Y
I N S I G H T S ,  E M O T I O N A L R E A C T I O N S ,  O R  A U D I E N C E  Q U E S T I O N S .

I N S T E A D  O F P U B L I S H I N G
O N E  L O N G  V I D E O ,
C R E ATO R S  C A N  T U R N  A
S I N G L E  R E C O R D I N G
I N TO  M U LT I P L E  C L I P S
F O R  Y O U T U B E  S H O RT S ,
I N S TA G R A M  R E E L S ,
T I K TO K ,  A N D  L I N K E D I N .

P R O  T I P
W H E N  R E V I E W I N G  A I - G E N E R AT E D  C L I P S ,
P R I O R I T I Z E  M O M E N T S  T H AT P R O V I D E
S TA N D A L O N E  VA L U E .  I F A V I E W E R  C A N
U N D E R S TA N D  T H E  C L I P W I T H O U T
WAT C H I N G  T H E  F U L L V I D E O ,  I T ' S  U S U A L LY
A S T R O N G E R  C A N D I D AT E  F O R
R E P U R P O S I N G .
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What AI does?
Automatically transcribes spoken
content, generates captions,
synchronizes text with video
timing, identifies speakers, and
formats subtitles for different
platforms.

What editors do?
Review accuracy, adjust formatting,
emphasize important words, and ensure
captions match the brand's style and
tone.

Automated
Captions

Creator
Opportunity

W H Y I T  M AT T E R S ?
C A P T I O N S  M A K E  V I D E O S  E A S I E R  TO  C O N S U M E ,  E S P E C I A L LY O N  M O B I L E  D E V I C E S
W H E R E  V I E W E R S  M AY WAT C H  W I T H O U T S O U N D .  T H E Y A L S O  I M P R O V E  A C C E S S I B I L I T Y
A N D  H E L P A U D I E N C E S  R E TA I N  I N F O R M AT I O N .

W E L L - F O R M AT T E D  C A P T I O N S
M A K E  C O N T E N T E A S I E R  TO
C O N S U M E ,  H E L P I N G
V I E W E R S  S TAY E N G A G E D
E V E N  W H E N  T H E Y C A N ' T
L I S T E N  W I T H  S O U N D .

P R O  T I P
D O N ' T T R E AT C A P T I O N S  A S  A
T R A N S C R I P T I O N  L AY E R .  U S E  F O R M AT T I N G ,
L I N E  B R E A K S ,  A N D  K E Y W O R D  E M P H A S I S  TO
G U I D E  V I E W E R  AT T E N T I O N  A N D  I M P R O V E
R E T E N T I O N .

i know it happened



P R O  T I P
T H E  B E S T C L I P S  A R E N ' T A LWAY S  T H E  M O S T
E N E R G E T I C ,  T H E Y ' R E  T H E  O N E S  T H AT
D E L I V E R  C L E A R  VA L U E  I N  T H E  S H O RT E S T
A M O U N T O F T I M E .
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What AI does?
Identifies and extracts high-
value moments from long-
form content to create short,
shareable videos.

What editors do?
Select, refine, and adapt
clips for specific
audiences and platforms.

Long-to-Short
Video Conversion

Creator
Opportunity

W H Y I T  M AT T E R S ?
M O S T C R E ATO R S  A L R E A D Y H AV E  M O R E  C O N T E N T T H A N  T H E Y R E A L I Z E .  A I  H E L P S
U N C O V E R  VA L U A B L E  M O M E N T S  W I T H O U T M A N U A L LY R E V I E W I N G  H O U R S  O F  F O O TA G E .

A S I N G L E  R E C O R D I N G  C A N
B E C O M E  M U LT I P L E  C L I P S
F O R  Y O U T U B E  S H O RT S ,
I N S TA G R A M  R E E L S ,  T I K TO K ,
L I N K E D I N ,  A N D  M O R E .



P R O  T I P
T R E AT E V E RY R E C O R D I N G  A S  A C O N T E N T
S O U R C E ,  N O T A F I N I S H E D  A S S E T.  T H E
R E C O R D I N G  I S  O F T E N  J U S T T H E  B E G I N N I N G
O F T H E  C O N T E N T L I F E C Y C L E .
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What AI does?
Converts one piece of
content into a repeatable
source of videos, social
posts, blogs, and more.

What editors do?
Decide which formats, channels,
and messages will create the most
impact.

Content
Repurposing

Creator
Opportunity

W H Y I T  M AT T E R S ?
C R E AT I N G  N E W C O N T E N T C O N S TA N T LY I S  D I F F I C U LT.  R E P U R P O S I N G  H E L P S  C R E ATO R S
G E T M O R E  VA L U E  F R O M  T H E  C O N T E N T T H E Y A L R E A D Y H AV E .

O N E  R E C O R D I N G  C A N  F U E L
A N  E N T I R E  C O N T E N T
C A L E N D A R  A C R O S S  V I D E O ,
S O C I A L M E D I A ,  B L O G S ,  A N D
E M A I L .
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P R O  T I P
A M O M E N T I S N ' T  VA L U A B L E  B E C A U S E  I T
WA S  M E N T I O N E D .  I T ' S  VA L U A B L E  B E C A U S E
I T H E L P S  T H E  A U D I E N C E  L E A R N ,  S O LV E  A
P R O B L E M ,  O R  T H I N K  D I F F E R E N T LY.
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What AI does?
Analyzes speech, visuals,
text, and context to
understand what is
happening inside a video.

What editors do?
Validate context, prioritize the
most valuable insights, and ensure
clips align with audience interests.

Video
Understanding

Creator
Opportunity

W H Y I T  M AT T E R S ?
F I N D I N G  VA L U A B L E  M O M E N T S  I N  L O N G  V I D E O S  O F T E N  R E Q U I R E S  WAT C H I N G  H O U R S  O F
F O O TA G E .  V I D E O  U N D E R S TA N D I N G  H E L P S  A I  I D E N T I F Y TO P I C S ,  T H E M E S ,  A N D
M E A N I N G F U L M O M E N T S  A U TO M AT I C A L LY.

C R E ATO R S  C A N  S P E N D  L E S S
T I M E  S E A R C H I N G  T H R O U G H
R E C O R D I N G S  A N D  M O R E
T I M E  C R E AT I N G  C O N T E N T
F R O M  T H E  M O M E N T S  T H AT
M AT T E R .



P R O  T I P
T R E AT Y O U R  V I D E O  L I B R A RY L I K E  A
K N O W L E D G E  B A S E ,  N O T A N  A R C H I V E .
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What AI does?
Makes video libraries
searchable using natural
language instead of manual
folders and timestamps.

What editors do?
Identify which existing content is
worth resurfacing and adapting for
new audiences.

Content
Retrieval

Creator
Opportunity

W H Y I T  M AT T E R S ?
M O S T C R E ATO R S  H AV E  H U N D R E D S  O F  H O U R S  O F  U N U S E D  C O N T E N T T H AT B E C O M E S
D I F F I C U LT TO  R E V I S I T  O V E R  T I M E .

I N S T E A D  O F C R E AT I N G  F R O M
S C R AT C H ,  C R E ATO R S  C A N
R E D I S C O V E R  A N D  R E U S E
I N S I G H T S  F R O M  PA S T
W E B I N A R S ,  P O D C A S T S ,
I N T E RV I E W S ,  A N D
R E C O R D I N G S .



P R O  T I P
T H E  G O A L I S N ' T  TO  C R E AT E  M O R E
V E R S I O N S .  I T ' S  TO  M A K E  E V E RY V I E W E R
F E E L L I K E  T H E  C O N T E N T WA S  C R E AT E D
S P E C I F I C A L LY F O R  T H E M .
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What AI does?
Creates multiple versions of
the same content for
different audiences,
platforms, or goals.

What editors do?
Ensure each version feels relevant,
authentic, and aligned with
audience expectations.

Personalization

Creator
Opportunity

W H Y I T  M AT T E R S ?
D I F F E R E N T A U D I E N C E S  C A R E  A B O U T D I F F E R E N T T H I N G S .  A F O U N D E R ,  M A R K E T E R ,
C U S TO M E R ,  A N D  P R O S P E C T M AY A L L WAT C H  T H E  S A M E  V I D E O ,  B U T E A C H  I S  L O O K I N G
F O R  A D I F F E R E N T TA K E AWAY.

O N E  R E C O R D I N G  C A N  S E RV E
M U LT I P L E  A U D I E N C E S
W I T H O U T R E Q U I R I N G
S E PA R AT E  P R O D U C T I O N
E F F O RT S .



P R O  T I P
U S E  A I  TO  H A N D L E  P R O D U C T I O N  L O G I S T I C S
S O  Y O U  C A N  S P E N D  M O R E  T I M E  C R E AT I N G
C O N T E N T T H AT A C T U A L LY M O V E S  T H E
A U D I E N C E .
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What AI does?
Coordinates multiple tasks
across a content workflow,
from clipping and captioning
to summarization and
distribution.

What editors do?
Review outputs, guide creative
decisions, and maintain quality
standards.

AI Agents

Creator
Opportunity

W H Y I T  M AT T E R S ?
C O N T E N T P R O D U C T I O N  I N V O LV E S  M U C H  M O R E  T H A N  E D I T I N G .  M A N A G I N G  T H E
W O R K F L O W O F T E N  TA K E S  A S  M U C H  T I M E  A S  C R E AT I N G  T H E  C O N T E N T I T S E L F.

C R E ATO R S  C A N  F O C U S  O N
S T R AT E G Y A N D  C R E AT I V E
D I R E C T I O N  W H I L E  A I
H A N D L E S  R E P E T I T I V E
O P E R AT I O N A L TA S K S .



P R O  T I P
U S E  A I - G E N E R AT E D  C O N T E N T TO  S U P P O RT
Y O U R  S TO RY,  N O T R E P L A C E  I T.
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What AI does?
Creates visual assets,
voiceovers, animations, and
supporting video content
from prompts or existing
materials.

What editors do?
Provide creative direction and
ensure generated content aligns
with brand quality and messaging.

Video Generation

Creator
Opportunity

W H Y I T  M AT T E R S ?
N O T E V E RY I D E A R E Q U I R E S  F I L M I N G  F R O M  S C R AT C H .  A I  C A N  H E L P F I L L P R O D U C T I O N
G A P S  A N D  A C C E L E R AT E  C O N T E N T C R E AT I O N .

C R E ATO R S  C A N  T E S T I D E A S ,
B U I L D  S U P P O RT I N G  V I S U A L S ,
A N D  P R O D U C E  C O N T E N T
FA S T E R  W I T H  F E W E R
R E S O U R C E S .



T H E  F U T U R E -
P R O O F  E D I T O R
C H E C K L I S T
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□  D O E S  T H E  V I D E O  H AV E  A S T R O N G  H O O K  W I T H I N
T H E  F I R S T F E W S E C O N D S ?

□  I S  T H E  M A I N  TA K E AWAY C L E A R  A N D  E A S Y TO
U N D E R S TA N D ?

□  D O E S  T H E  T I T L E ,  T H U M B N A I L ,  O R  O P E N I N G
C R E AT E  C U R I O S I T Y ?

□  C A N  V I E W E R S  U N D E R S TA N D  T H E  C O N T E N T
W I T H O U T A D D I T I O N A L C O N T E X T ?

□  A R E  C A P T I O N S  O P T I M I Z E D  F O R  R E A D A B I L I T Y
A N D  R E T E N T I O N ?

□  D O E S  T H E  V I D E O  P R O V I D E  A C L E A R  I N S I G H T,
L E S S O N ,  O R  TA K E AWAY ?

□  C A N  T H I S  R E C O R D I N G  G E N E R AT E  M U LT I P L E
S H O RT- F O R M  C L I P S ?

□  C A N  T H E  C O N T E N T B E  R E U S E D  A C R O S S
D I F F E R E N T P L AT F O R M S  A N D  F O R M AT S ?

□  D O E S  T H E  C O N T E N T S H O W C A S E  E X P E RT I S E  O R
B U I L D  A U D I E N C E  T R U S T ?

□  I S  T H E R E  A C L E A R  N E X T S T E P F O R  V I E W E R S
A F T E R  WAT C H I N G ?
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T H E  F U T U R E - P R O O F V I D E O  C O N T E N T
C H E C K L I S T

B E F O R E  P U B L I S H I N G  A N Y V I D E O ,  A S K  Y O U R S E L F T H E S E :
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